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Part – A 

Max. Marks: 25
Answer all the QUESTIONS
Define/Explain:
1. Marketing Decision System 







(3M)

2. Niche Market 









(3M)

3. Product Mix 










(3M)

4. Communication Mix 
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5. Loss Leader Pricing 
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6. Marketing Audit 









(2M)

7. Target Market 
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8. Product Concept 
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9. Digital Marketing 
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10. Channel Levels 









(2M)
Part – B 

Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. Define Marketing Research? Explain MR Process.
2. What is positioning? Explain Positioning Strategies and Positioning Maps.
3. Explain New Product Development Process taking an example of any consumer durable product.
4. What is Promotion Mix? Explain the factors affect Promotion Mix.
5. How do you develop Pricing Strategy? Explain.
6. Define Global Marketing. Explain Global Marketing Strategies.
7. Explain the Following:
a) Product Line Decisions

b) Channel Structures for Industrial Products
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